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To be the beating heart of South Australia’s sustainable food culture, fostering connections between local producers 
and the community through a vibrant and enriching farmers market experience. 

Driven by our passion for supporting local growers, artisans, and the community, the mission of the Adelaide 
Showgrounds Farmers’ Market is to provide a dynamic platform where fresh, seasonal produce and unique artisan food 
are showcased. We aim to create a welcoming environment that encourages sustainable living, fosters connections 
between producers and consumers, and educates visitors about the importance of mindful consumption. Through 
our commitment to quality, integrity, and collaboration, we strive to enrich lives, promote wellbeing, and contribute 
to the vitality of South Australia’s local economy.

2024 Annual Report

Vision

ADELAIDE
SHOWGROUND
FARMERS’
MARKET

Mission

4

The Adelaide Showground Farmers’ Market is held on the 
lands of the Kaurna People, and we acknowledge that they 
continue to be the custodians of the region and pay our 
respects to their elders, past, present and emerging.
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Dear Members,

It is a once again a great pleasure to deliver the Chair’s 
report for 2024. 

In last year’s report we released an updated Vision 
and Mission Statements for the ASFM. This year we 
commenced delivering on the strategic focus areas 
being:

o Customers- increasing customer numbers 
o Stallholders - ensuring we have an optimum 
 market mix of stallholders and provide 
 opportunity for a sustainable business
o Environmental responsibility – continued focus 
 on sustainability with new initiatives.
o Social Awareness – recognition of volunteers 
 and partnering charities.
o South Australian – providing awareness to 
 shoppers regarding seasonality and regions
  produce is grown, as well as promoting the 
 marker a tourism asset. 

Pleasingly shopper numbers increased by 20%, from a 
cumulative average per week of 3,226 in FY23 to 3,868 
per week for FY24. 

As a result of having clear strategic focus areas, 
initiatives were undertaken providing good results. The 
Year in Review following this report provides results in 
each of these areas.

The Team

I would like to thank our dedicated team of staff, who 
remain unchanged from prior year:

Christine Robertson - Chief Executive Officer 
Carol McGrane  - Administration and Finance Officer
Roz Becker - Marketing and Communications 
Coordinator, and 
Jacqui Holmes - Market Day Operations Co-ordinator 

Also a big shout out to the ever important volunteer 
crew who provide ongoing support on market days. 

The Committee

It was an honour to Chair the ASFM Committee which 
comprised;
- Geoff Page – Stallholder
- Trish Simpson – Member
- Louise Baliey - Member
- Gaye Wallace – Legal Expert
- Jordan Philp - Royal Agricultural & Horticultural
  Society of South Australia representative
- Mike Rowe – Finance Specialist.
- Rae Chappell – Member
- Mem Ericson - Stallholder

As always, thank you to all stallholders, without whom 
we would not have a market.

Achievements

During FY24 the ASFM proudly accepted the following 
awards;

o ‘2023 SA Tourism Award WINNER – Excellence 
 in Food Tourism’
o ‘2023 Australian Tourism Awards BRONZE
  Medallist – Excellence in Food Tourism’

The Future

During FY25 the ASFM will continue its focus on all 
strategic areas, as we look to grow a sustainable market.
In closing I would like to thank all our members for your 
ongoing support of the market. We look forward to 
continuing to see you on Sunday mornings.

Lynne Dickson
Chair
Adelaide Showgrounds Farmers Market Committee
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FROM 
THE CHAIR
“Probably the best market I have been to. It has a huge 
range of vendors that sell an incredible range of products. 
All the produce is fresh and it lasts for far longer that 
anything from the supermarkets. Come prepared to take a 
huge range of items home with you!”

Nick Yates- Google Review



The Calendar of Events for the Adelaide Showground Farmers’ Market showcases our commitment to engaging 
families and fostering connections throughout the year. From festive celebrations like Easter Egg Hunts and 
Halloween Trick or Treat trails to our successful off-site markets at Goodwood Primary School, (made possible 
through the generous support of the Unley Council). Each event has brought our community closer together. We 
also celebrated the talents of young local artists from nearby schools and featured performances by community 
music groups, enriching the market atmosphere. This calendar reflects our dedication to creating vibrant 
experiences that turn the market into a cherished hub of joy, creativity, and togetherness along with local produce 
and producers.

The Adelaide Showground Farmers’ Market enjoyed 
a year marked by significant growth, evolution, and 
strong community engagement throughout the last 
financial year. 
 
In July 2023, we witnessed the demolition of the 
Bank SA building, marking a notable change in 
our landscape. The excitement continued as we 
collaborated with MasterChef, bringing visibility 
to our market. Callum Hahn filmed at the market 
as part of the “Discover with RAA” initiative. Our 
Kids Club thrived with a creative session of snake 
garden markers led by Monina. As we transitioned 
to our temporary relocation to Leader Street, our 
Reconciliation Plan Working Group commenced its 
important work. 
 
August saw the return of Polacco Scallops. This 
month marked a significant milestone as we achieved 
Sustainable Tourism accreditation. New yellow 
can and bottle bins were introduced to encourage 
recycling, and we received a three-year sponsorship 
grant from the City of Unley to support our pop-up 
market at Goodwood. 
 
In September, we celebrated our first Goodwood 
Primary School pop-up market, featuring a Father’s 
Day draw with a wheelbarrow of goodies. Local artist 
David Booth led an art workshop, and a parking 
shuttle was provided at Goodwood Orphanage Park 
for our attendees. BOn our return to the Showground, 
new seating, shade umbrellas, signage, and planter 
boxes enhanced the market’s atmosphere. The Italian 
Film Festival giveaway, thanks to Palace Cinemas, 
added to the excitement as we became finalists in the 
2023 SA Tourism Awards. 
 
October marked a milestone as we turned 17. We 
celebrated with a special Kane Pollard Spring Breakfast 
demonstration, a bouncy castle and face painter and 
distributed 850 pieces of cake. The return of Harvest 
the Fleurieu and the introduction of new stalls added 
variety to our offerings. At our AGM, we welcomed 
new committee members Norma Loza, Rae Chapple 
and welcomed back Mem Ericson, while thanking 
Albert Conterno for his six years of dedicated service. 
2024 memberships went on sale, and Halloween 
festivities featured Scary Cupcakes with Joy and the 

Spooky Boo Market Trail, attracted 420 kids. 
 
November brought a British Film Festival giveaway 
and the announcement that we were finalists in the 
Social Impact category of the SALIFE Absolute Best 
Awards! Our proudest achievement was clinching 
the “Excellence in Food Tourism” award at the South 
Australian Tourism Awards, making us national 
finalists. We hosted a visit from the CFS and Smokey. 
 
December was a bittersweet month, as amid the 
seasonal festivity we mourned the passing of 
Flour Power owner Matt Jinks. We held a Clax cart 
giveaway for those who purchased or renewed their 
memberships. Elves on the Shelves spread holiday 
cheer, while a ukelele group entertained us. Monina 
led the crafting of beautiful Christmas wreaths and 
photos with Santa became a market tradition. We 
welcomed customers to an early Christmas Eve 
market, featuring Christmas carollers from Gospo. 
 
January 2024 started with excitement as V carts went 
on sale. Monina hosted a workshop on rustic wall 
hangings, while we navigated an auto-renewal issue. 
We were thrilled to welcome back Roz Becker into the 
office after twelve months of working remotely whilst 
travelling Australia 
 
In February, we commenced a plastics audit, 
highlighting our dedication to sustainability. The 
first Community Connect sausage sizzle involved 
the Gilberton Scouts. We offered two-for-one Fringe 
tickets to our members and gave away tickets to 
the “Let’s Go” Caravan and Camping Show while we 
relocated our market to Leader Street for that week. 
 
March was a landmark month as we won Bronze at 
the Qantas Australian Tourism Awards for Excellence 
in Food Tourism, further solidifying our reputation. 
We broke the 5,000 mark in attendance, welcoming 
5,557 on March 24 and 5,000 on March 31. Kids Club 
activities flourished with Crazy Critters and Easter 
cupcakes with Joy. 
 
April was extraordinary, setting a new record for 
attendance with 5,695 visitors on April 7 during 
Gather Round. Our Kids Club celebrated with jersey 
decoration activities. The introduction of Poh’s recipe 
sharing and succulent jars for kids added to the 
month’s charm. 
 
May brought new flavours with the introduction of 
Lenswood Cider. Mother’s Day was vibrant, featuring 
a bouncy castle, face painting, and a cooking 
demonstration by Poh. Our “Shop to Win” hamper 
giveaway was a fantastic success, drawing 5,538 
attendees. 
 
June 2024 concluded the financial year with gratitude 
as we celebrated our volunteers at a special party. 
The Scandinavian Film Festival giveaway and 
the introduction of our Limited Edition Locavore 
bag added excitement. We welcomed new stalls, 
showcasing our commitment to supporting local 
initiatives and enriching our market.
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THE YEAR
IN REVIEW
“A fantastic place to buy fresh produce. Fruit and vegetables, 
dairy, meat, fish, ice cream, pastries and baked products, and 
coffee is all available. Parking is not free. Become a member 
of the markets (pay an annual fee) and you earn a discount 
off purchases with each producer. It is worth it if you plan to 
become a  regular visitor.”

Andrew Richardson - Google Review
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CALENDAR OF 
EVENTS
2023- 2024



• At the end of June 2024 there had been 3503 memberships purchased for the 2024 membership year compared 
to 3367 for the 2023 membership year as of end June 2023. This equates to an increase of 136 memberships.

• The number of memberships sold was the highest number of memberships ever sold in a financial year since 
the market started in 2006.

• The number of memberships sold in the 2024 membership year increased to 3524, 208 greater than the 
previous membership year and the highest amount of memberships ever sold in a membership year since the 
market’s inception in 2006.

Stalls

Average 
stalls for 
the month

July Aug Sept Oct Nov Dec Jan Feb Mar Apr May June Aver-
age  
Full 
Year

2023-2024 90.8 86.5 🥕  57.5 94.8 96 93.2 94 85.5 94.7 98 92 93.8 89.7

2022-2023 80.4 83.5 64.75 94.4 99.5 *^^92.75 *^^^87.62 95 89 89.5 88 87.9

2021-2022 88.75 93.3 92.1 93.2 96.6 ******92 81 96.5 94.5 81.75****** 90.6 88.5 90.7

2020-2021 90.75 91.4 94.37 92.75 91.3 ****89.75 85.7 85.12 92.5 *****84.25 93.2 91.25 90.8

2019-2020 78.3 76.4 79.1 80.25 83 85.7 85.63 85.1 73.25 81.9 86.5 81.4

2018-2019 83.3 78 76 88.25 85.1 88.4 86 93 94.3 ***77.75 82.5 82.9 84.6

2017-2018 85.6 86.25 81.75 96.1 102.7 *98.8 98 98.25 97.75 **81.2 89.4 83.12 91.9

2016/2017 86.4 85.5 80.5 87 96 93.5 91 94.8 92.9 81.7 91.5 89.4 89.4

2015/2016 87.3 90 82 95.8 102.2 95.3 93.7 98.6 101 94.1 91.6 88.8 93.7

* Dec 2017 figure drops to 88.1 if the Twilight market is included(34.5 stalls attended)
***April 2019 figure increases to 87 if Easter Sunday market excluded (50 sites included)
**April 2018 figure increases to 91.5 if Easter Sunday market excluded (40 stalls attended)
****Dec 2020 figure increases to 102.8 if Twilight market excluded (45 stalls attended)
*****April 2021 figure increases to 93.7 if Easter Sunday market excluded (56 stalls attended)
****** Dec 2021 figure decreases due to Twilight Market and no Boxing Day
******April 2022 increase to 89.66 if Easter excluded (58 Stalls attended)
*^^ Dec 2022 decreases to 83.6 if NYE included (47 Stalls attended)
🥕 Sept 2023 increase to 94 if Goodwood Primary excluded (45.6 stalls attended)
Sept 2022 increase to 91.5 if Orphanage Park excluded (38 Stalls attended)
*^^^ February 2023 increases to 91.5 if outdoor only Leader St excluded (76 stalls)

STATISTICS
2024 Annual Report

MEMBERSHIP NUMBERS 2012 - 2024 FINANCIAL YEAR
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Celebrating Growth and Community Engagement

As we reflect on the past year at the Adelaide 
Showground Farmers’ Market, I am filled with immense 
pride and gratitude for the remarkable journey we 
have undertaken together as a community. This year 
has been marked by tremendous growth, unwavering 
support, and the deep connections that define our 
market. With our membership surpassing previous 
records, now totalling 3,503 members, it is clear that 
we have fostered a strong and vibrant community that 
believes in the values we uphold. 
 
Every Sunday, we welcomed an average of over 3,900 
visitors, with that increasing in the latter part of the 
year to over 4,300 visitors to our market, a figure 
that speaks volumes about our place in the hearts of 
our local community. Notably, our peak month saw 
attendance soar to over 5,000 on several occasions, 
illustrating not just a number but a gathering of friends 
and families enjoying the fruits of our labour. These 
visits are more than mere transactions; they are shared 
moments filled with laughter, community spirit, and 
the joy of discovering local produce and artisan goods. 
Each interaction, each smile exchanged at the stalls, 
adds to the rich tapestry of our market’s atmosphere. 
 
The introduction of our Community Connect Program 
has truly embodied our mission to support local 
not-for-profit groups. By allowing schools, sporting 
teams, and service clubs to run sausage sizzles at the 
market, we have facilitated their engagement with the 
community while enabling them to raise crucial funds 
and recruit volunteers. Since its inception in February 
this year, ten groups have participated, collectively 
raising over $10,200. This initiative underscores our 
commitment to uplift those around us and create 
a nurturing environment where every member can 
thrive. The smiles on the faces of these group members 
as they engage with our visitors highlight the profound 
impact we can have when we work together. 

Navigating the challenges of relocating our market 
has not been without its hurdles, yet our team, 
stallholders, and volunteers have shown remarkable 
resilience and adaptability. Throughout our transitions, 
we maintained clear communication with our 
community, ensuring that everyone was informed and 
engaged. Our digital outreach through social media 
and newsletters helped us maintain connections 
during these pivotal moments. It is a testament to 
our strong team that we not only met the challenges 
head-on but emerged stronger and more united. Each 
Sunday, regardless of our location, we have seen our 
community rally together, showcasing the unwavering 
support that characterises the Adelaide Showground 
Farmers’ Market. 
 
This year, we made significant investments in 
enhancing the customer experience at our market. 
We installed 13 high wind-rated red market umbrellas 
and added 14 new picnic tables to create a more 
comfortable atmosphere for our visitors. Our welcome 
banners at the Kingsway entrance and the Northern 
Verandah entrance invite everyone to join us, while 
colourful pavilion banners showcase the diverse range 
of food stallholders we have on offer. Additionally, 
we introduced bright festoon lighting within the 
pavilion, adding a cheerful ambiance to our market 
environment. These enhancements are a reflection 
of our commitment to investing in the market and 
its infrastructure, ensuring it remains a vibrant place 
to shop and the best destination to visit on a Sunday 
morning in Adelaide. 
 
Our stallholders are the heart of our market. Their 
dedication, creativity, and commitment to providing 
high-quality produce enrich the experience we offer 
every Sunday. Each stallholder brings unique offerings 
and stories, contributing to the market’s vibrant 
personality. Even in the face of staff shortages and 
logistical challenges, they have shown extraordinary 
perseverance, consistently delivering the exceptional 

“These markets are a wonderful way to spend a Sunday morning, with exceptional fresh and 
locally grown/made produce. I had been wanting to come to these markets for years, being a 
Sydneysider makes it a tad difficult. Whilst on a current roadtrip, i made it  top on my Adelaide 
to do list 😃 I am hoping to be able to make it back again one day!!”

Deborah Newington - Google Review
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products our patrons have come to expect. This year, they 
demonstrated an unwavering commitment to their craft, 
and I am endlessly grateful for their hard work and passion. 
Their willingness to adapt and innovate amidst difficulties 
exemplifies the spirit of our market. 
 
Additionally, I cannot express enough gratitude to our 
volunteers, whose unwavering support of the market has 
been invaluable. Despite fluctuations in numbers post-
pandemic, their presence and enthusiasm have always 
brightened our Sundays. The countless hours they dedicate 
to setting up, helping with stalls, and engaging with 
customers create a welcoming atmosphere for our visitors 
and make the market a special place. Their enthusiasm 
resonates through every interaction, fostering a sense 
of belonging and community spirit that is felt by all who 
attend. 
 
We have also made significant strides in our marketing 
efforts, expanding our digital presence and enhancing 
our communication channels. With over 30,000 followers 
on Facebook and a substantial increase in Instagram 
engagement, our ability to connect with our community 
has grown exponentially. This year, we reached new heights 
in our advertising campaigns, successfully attracting more 
visitors and members, all while sharing the stories behind 
our market and the incredible people within it. Each post 
shared, each story told, serves to strengthen our community 
ties and showcase our local offerings. 
 
In our commitment to providing engaging experiences 
for our visitors, we ran vibrant events throughout the 
year, including Easter Egg Hunts, Halloween Trick or Treat 
trails, and three off-site markets graciously hosted by 
Goodwood Primary School when we had to vacate the 
Showground for the Royal Adelaide Show. We are especially 
grateful to the Unley Council for generously supporting 
this initiative, enabling us to keep the market accessible 
to our community during that time. These events not only 
attracted families and children but also created lasting 
memories, reinforcing our role as a gathering for our 
community.
 
At the core of our mission is a immense respect for South 
Australian produce and the local growers and artisans 
who make our market vibrant. Our commitment to 
sustainability remains steadfast as we continue to advocate 
for environmentally responsible practices. By promoting 
seasonal produce and fostering an appreciation for local 
foods, we help our community make informed choices 
about their food sources. It’s not just about shopping, it’s 
about connecting with our roots and nurturing our land for 
future generations. Our customers leave not only with fresh 
produce but with a deeper understanding of where their 
food comes from and the stories behind each item. 
 
The relationships we’ve cultivated this year extend beyond 
our immediate community. Our partnerships with various 
local organisations, charities, and events have allowed us 
to create a broader impact, showcasing the richness of our 
region and highlighting the importance of supporting one 

another. Together, we have strengthened the fabric of our 
community, and I am proud of the collective effort that 
has gone into making our market a beloved destination 
for visitors near and far. Collaborations with local artists, 
chefs, and community groups have enriched our offerings, 
transforming our market into a vibrant hub of creativity and 
connection. 
 
This year, we proudly won the South Australian Tourism 
Award for Excellence in Food Tourism, followed by our 
achievement of the Bronze Medal at the national awards. 
These accolades are a testament to the hard work and 
passion of our entire team, and they highlight the 
exceptional quality and commitment to excellence that 
defines our market. The recognition we have received 
affirms our mission and inspires us to continue striving for 
greatness. Each award represents not just our achievements 
but the collective effort of everyone involved, from our 
stallholders to our loyal patrons. 
 
As we move forward into another year, I am immensely 
proud of what we have achieved together. The Adelaide 
Showground Farmers’ Market is not just a place to shop, it 
is a reflection of our community’s spirit and resilience. It is a 
place where memories are made, relationships are built, and 
every person who walks through our gates is an integral 
part of our story. I look forward to continuing this journey, 
fostering connections, and ensuring that every visit to our 
market is a celebration of community and local produce. 
 
Our goals for the coming year are ambitious yet achievable. 
We aim to further increase customer numbers, ensuring a 
sustainable mix of stallholders that continues to provide 
quality regional offerings. Our focus on environmental 
responsibility will deepen, introducing new sustainability 
initiatives to reduce our ecological footprint. We will also 
enhance our social awareness efforts, recognising the vital 
role of our volunteers and partnering with local charities to 
create a more significant impact. 
 
In closing, I extend my heartfelt thanks to my extraordinary 
team of staff and volunteers and extend my appreciation 
to the ASFM Management Committee that support us so 
strongly. I also extend gratitude and thanks to the Royal 
Agriculutural and Horticultural Society for their continuing 
and constant support.  I also acknowledge each member of 
our market community, your support and love of hte market 
have made all the difference. Together, we are building a 
future filled with possibilities, connections, and cherished 
memories, and I am excited to see where our journey takes 
us next

Christine Robertson OAM
Chief Executive Officer ASFM 
October 2024
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The Adelaide Showground Farmers’ Market financial 
year ended June 30, 2024 recorded a net surplus of 
$45,169 compared to a net surplus of $32,876 in the 
previous financial year.

Revenue
Total income as at June 30, 2024 was $882,393 above 
the previous financial year totaling $796,861. 

The main contributor to increased revenue in 2024 was 
Site Rental Income with an increase of $46,554, as fees 
where increased $6 per site outside and $7 per inside 
site, combined with an increase in the number of stalls. 

Membership and car park Income increased $26,445 as 
a result of a small membership fee increase and growth 
in membership numbers. 

Merchandise and bag sales also increased by $15,551 
primarily attributed to the initiative to sell V Carts as 
merchandise.

Small decreases in revenue occurred with grant funding 
and RAHs subsidy as RAHS subsidies were based on 
additional moves to alternative locations, which were 
not needed. 

Expenditure

Cost of Goods Sold increased from $72,193 to $106,065 
as a direct correlation to the increase in sales revenue in 
both membership, car parking, merchandise and bags. 

Total operating expenditure as at June 30, 2024 was 
$748,193 being $17,134 higher than the previous 
financial year.

This increase was primarily in Advertising and 
Marketing an increase of $6,679. A non-cash 
increase in depreciation cost of $10,835 associated 
with commencement of depreciation of the newly 
purchased umbrellas and outdoor seating and tables 
was also taken to account.

Summary
The Adelaide Showground Farmers Market continues 
to be committed to sound financial management and 
adheres to its reserves policy to ensure solvency and 
cash reserves for any required prolonged periods of 
closure.  

At the end of the financial year $153,137 was held 
in cash and cash equivalents and $330,579 in short 
term deposits, totaling $483,716. This represents and 
decrease of $16,388 compared to 2023.

Macquarie Equities with SPDR 200 Fund EFT Units held 
at a market value of $111,808 an increase in value of 
$7,984 from $103,82 at the end of the previous financial 
year. 

Lynne Dickson, October 2024
Chair
On behalf of Michael Rowe

By Lynne Dickson (Chair) 
on Behalf of Michael Rowe (Treasurer)

For the year ended 30 June 2024

TREASURERS 
REPORT
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